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The PIERER Mobility DNA

CONTINUED GROWTH

~159% sales unit CAGR since 1992
resulting in EUR 1,530 million revenue
in 2020

~13% motorcycle market share in
Europe and ~12% in North America

PREMIUM BRANDS

strong brands secure sustainable
profitability and cash flows

@)

Husqvarna'

HIGH INNOVATION
RATE

Research and Development expenses
are around 9% of revenues

POWERED TWO-WHEELER

ELECTRIFICATION

Integrated e-bike product strategy
targeting EUR 500 million in revenues
by 2025

Source: PIERER Mobility AG
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Growth Strategy supported by world wide mega trend towards Powered Two-Wheelers

Redefining Powered Two-Wheeler urban mobility through electrification

ORGANIC GROWTH

Organic growth in global two-wheel
markets with new & existing two-wheel
brands and stronger dealer roll-out

NEW BRANDS

Continuation of successful consolidation
strategy through the acquisition of
further brands controlling the entire
product life cycle chain

E-BICYCLES

Incorporation of e-bicycles division and
expansion of sales throughout Europe,
North America and Australia through
existing dealer structure and new
brands (Husqvarna, Raymon, GASGAS)

ELECTRIC PTW-
VEHICLES

Become a global leader for two-wheel
electric vehicles in the power range 3 to
10 kW with strategic cooperation with
Bajaj

Source: PIERER Mobility AG
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The Leading European Powered Two-Wheeler Group
The PIERER Mobility Group consists of 3 pillars of value creation

1,530

Mio revenue in 2020

For the 10th time in a row
PIERER Mobility was able to
achieve a record turnover of EUR
1,530 million in 2020 despite
Covid 19

4,586
Employees as of 31/12

Currently almost 4,600 people
are employed by the group, of
which ~80% are based in Austria

Motorcycles
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MOTORGYCLES
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GASGAS
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Design, concept
development &
digitalization

KISKAa.

KM ETECHNOLOGIES
K84 innovAaTIon

AVOCODO

.DIGITAL

E-Bikes
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E-BICYCLES
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GASGAS
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326,471

Powered Two-Wheelers ("PTW")
sold in 2020

With 326,471 motorcycles & e-
bikes sold in fiscal year 2020,
Pierer Mobility further expanded
its position as a leading
European Powered Two-Wheeler
producer

~155.0

Mio investments in 2020

In 2020, EUR 155.0 million
(excl. IFRS 16) were invested for
the further growth course

Source: PIERER Mobility AG
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Our brands provide customers the power of choice
PIERER Mobility covers the entire value chain of powered two-wheeler enthusiasts

READY TO
RACE

5

vama | GASGAS

PURITY
PERFORMANCE

COOL
EI) RIDING

SIMPLE PROGRESSIVE
SWEDISH ROOTS

y—3 GETON
M8 74E GAS!

VIBRANT & INVITING
SPANISH ROOTS

EI) 5 72 RAYMON

Husqvarna GASGAS

PREMIUM IN
TECHNOLOGY & COMPONENTS

Source: PIERER Mobility AG
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Twenty-eight years of successful track record
Sales units Motorcycles & e-bikes

~ 400,000
. Sales units CAGR incl. Bajaj 92-20: ~15.3% ¢  Guidance
400 000 - : - smc;ﬂls
¢— Sales units CAGR incl. Bajaj 09-20: ~ 15.9% /g
%z
350 000 326,471 ,é = Sales Unit CAGR of ~15.9% since 2009
-
300 000 280.099 ﬁ = 326,471 units sold resulted in EUR 1.53
261,454 g 7 bIn. revenues in 2020
250 000 ? % %
% % % % = Group market share has quadrupled
200 000 7 / since 2009 to ~13% in Europe and ~12%
? / in North America
150 000 7 . .
) = E-bike target of ~ 250k units set to
100 000 . - quadruple from this years level by 2025 in
addition to traditional combustion target
50 000 of 400k
6,976
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m Units KTM m Units HQV
mUnits GASGAS # KTM Units India/Indonesia et al. (distributed by Bajaj)
#HQV Units India/Indonesia et al. (distributed by Bajaj) E-Bikes
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Impact of COVID-19

Mega trend of individual mobility towards “"Powered Two-Wheelers” ("PTW")

COVID is accelerating worldwide mega trend of individual mobility towards “"Powered Two-Wheelers”

= Strong market share gains globally
= Boom in global two-wheeler demand due to an apparently changed mobility behavior
= Booming E-Bicycle business with upgraded outlook

= To cover the increasing demand for two-wheelers and the necessary increase in production capacity,
~200 additional employees have been hired in 2020
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Motorcyle Registrations - preliminary 2020
Relevant Market Environment Motorcycles > 120cc

NORTH AME
450,000

Registration
+7% 5 o\
53,500
Registrations
KTM & HQV
+31%

5]

GASGAS
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Solid Market Share
Growth in Key Markets:

= Europe: 12.8% (+5%)
= North America: 11.9% (+22.8%)

= AUS: 20.4% (+24.2%)

CHINA

(Oct C)

51,

600

9,200
Registrations
KTM & HQV
+129%

Registrations -18%
59,500
Registrations

KTM & HQV -6%

Registrations +88%
4,500 Registrations
KTM & HQV +28%

R
12,

TRALIA
;000

istrations +18%
700 Registrations

KTM & HQV +47%

Source: PIERER Mobility AG | Europe DE, FR, IT, UK, ES, SE, BE, NL, AT, CH, FI, DN, NO): national data providers (w/o MX) | US: MIC (incl. MX) | CA: MMIC (incl. MX) AU: ERG (incl. MX)

AR: CAFAM; BR: Abraciclo; CO: RUNT; IN: Bajaj Market Intelligence (S2 + S3 segment); CN: Importer premium motorcycle market CHINA MAINLAND

Note:

Calculations are Registrations Jan - Dec cumulated | Motorcycles >120cc (excl. ATVs, electric motorcycles and scooters), no P&L impact *Market volumes November R12 2020
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Motorcycle Wholesales - 2020

Deliveries to Motorcycle Dealer Network & General Importers
-11%

-21%

75,610 1|1 Units sold 2020

Hav

UNITS SOLD IN EUROPE

5% 99,767

-9%

36,591 2 297 -8% (‘8,923) +7%
i Hv — 8,648
UNITS SOLD IN 212,713 ]
NORTH AMERICA KM HQY a8

-9% +21%

52,792 2%, e
2% (1,052) T e — 270,407 -3,9% (-9,692)

o +100% UNITS SOLD IN ASIA

15200 EECCANPE 15,830

KTM Hav 6 215% '3% {_455)

UNITS SOLD IN SOUTH AMERICA - i
20,017 +14% 2.473) nzg /% X1 4% 4t g
’ ’ 3,092 736 112 Hav _
B e UNITS SOLD IN 66
INDIA /INDONESIA UNITS SOLD IN OCEANIA

UNITS SOLD IN

AFRICA/ MIDDLE EAST 61,594 75 (ae12) *+8%(1164) 16,507
3,900 -9% (-386)

Source: PIERER Mobility AG 9
Wholesale (B2B): Sale to Dealer Network reflected in P&L
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Business Growth Driver— Dealers & Showrooms

Already more than 3,200 Motorcycle Dealers & more than 1,400 Bicycle Dealers

GASGAS 2020: ~400 plann

e

d dealers

L
E;Bibcycle‘brrands: et
Husqgvarna, GASGAS, R RAYMON

~3,275

2,616
~1,620
1,420 +200
340 Motorcycle
140 Dealers
1 280
# of motorcycle dealers # of bicycle dealers
2016 2020 2020 2021
B KTM dealers W Husqgvarna dealers B GASGAS dealers M Independent bicycle dealers B Motorcycle dealers

O | &

Husqvama | GASGAS

Vertical and horizontal
integration of motorcycle

and bicycle dealerships

Offline experience &
supported by online bicycle

sales infrastructure

Source: PIERER Mobility AG; Note: Chart includes subsidiaries and importer dealers (including India)
~3,275 Motorcycle Dealers (2,175 KTM, 810 Husqvarna & 290 GASGAS), Europe: ~1,300 Dealers; North America:~ 680 Dealers; India/Indonesia:~ 500 KTM; More than 300 dual brand dealers
~1,420 Bicycle Dealers (1,280 independent bicycle dealers, 140 motorcycle dealers)

10
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Cooperation with BAJAJ - stronger increase than planned
Production volume is expected to increase to over 200,000 units over the next years

3 BAJAJ

Unit CAGR 17-22: ~17.1% .

Vitpilen 250 / 401
Svartpilen 250 /401

390 ADVENTURE

90.9
% 7

7 7

125/200/250/390 DUKE RC 125/200/390Units in k

2017 2018 2019 2020

I KTM units distributed by KTM (joint products)

B Husqvarna units distributed by KTM (joint products)

% KTM units distributed by Bajaj (license fee model)

% Husqgvarna units distributed by Bajaj (license fee model)

License fee model
KTM & Husqgvarna

2019: 4-5%

@ I
Husgvarna' | GASGAS

Production of Husqvarna
model line 125cc in
Chakan/India in 2020

Production and Launch of KTM
390 ADVENTURE in 2020

No capacity restriction in
Chakan factory/India

US Dollar natural hedge

Development of a common 48
volt electric two-wheeler
platform in the power range 3 to
10 kW for planned serial
production in India

Source: PIERER Mobility AG

11
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Joint-Venture with CFMOTO

High-end motorcycle market is growing 40% p.a.

Joint venture with long-term Chinese partner CFMOTO

@ CAFMOTO ‘ y 77 7777 7 [ CFMOTO is sole distributor for KTM in China TR A

= Sales BY 2020: ~ 7,300 units
* *x _
*
*

= Twin-cylinder platform will be available for
CFMOTO and KTM products

* SOP first product ‘\CFMOTO-MT800’ in Q1 2021

= Massive increase of cooperation level:
Production of 750 DUKE, 750 ADVENTURE,
750 SUPERMOTO T for China domestic plus
global markets in the JV factory

= 750 cc displacement as additional product
range for KTM

Production capacity of around 50k motorcycles

Source: PIERER Mobility AG 12
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Electrification of urban mobility
Short distance mobility share is forecasted to grow from 5-10% to 20-30% by 2030 in urban cities like Munich

Distribution of passenger-kilometers traveled in Munich (% of km traveled)

Shared & private .«
short distance fk @%
mobility

(incl. e-bikes, e-mopeds

and e-scooters)

[
Public transic

rSuinr,

Other car-based
mobility

rSuinr,

Private car

~5-10

~30-40

~10-20

~30-40

2019

~a

~30-35

~5-10

~25-30

Forecast 2030

@)
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Example: Micromobility
Impact Munich by 2030

130

hectares of green areas added;
the equivalent of 180 football fields

tons of CO, emissions reduced; the
equivalent of the yearly CO, emissions
0f10,000-15,000 Germans
[ ]

4

hours saved per passenger per year;
the equivalent of half an average
working day per passenger

Source: McKinsey, ,Micromobility: Industry progress, and a closer look at the case of Munich" and ,The future of mobility is at our doorstep"™, 2019

13
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Electrification - Offroad & Urban E-Mobility

New E-mobility strategy serves all customer groups with leading electric market share

ELECTRIC MOTORBIKES ELECTRIC BICYCLES

* The E-bike market was valued USD
15.5 bIn. in 2019, expected to grow
double digit annually until 2025

= KTM is the pioneer in the industry with the only
successful moto cross electric based product
launch, having increased the range by 50% over

the least years
= PIERER Mobility AG, through Husqgvarna

E-Bicycles (incl. its latest integration of
PEXCO GmbH) as well as R Raymon &
GASGAS brand is intending to become
a major player in its field offering all
product categories with in-house
development expertise

= Joint series development project with Bajaj
suggests significant potential with a common
48 volt electric two-wheeler platform in the
power range 3 to 10 kW for planned serial
production in India

= KTM E-Technologies GmbH provides in-house
E-mobility expertise at the highest level
including the development of proprietary
electric drive systems & battery platforms

"As a global player with strong brands
in the e-mobility segment, we aim to
comprehensively exploit innovation

and development potentials,
participate in shaping the growing
market and secure market share."

= New product launches & updates including
KTM FREERIDE E & electric minicycles

Source: PIERER Mobility AG 14
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The electric PTW opportunity
Revenues of PIERER Mobility and market opportunity

Addressable
Revenues PIERER Mobility (mEUR) premium market

~— Sales CAGR 2019-2025: ~35 % o Europe

EUR
~10bn

, 58 500 market size in
123.5 the electric
two-wheel
segment in
2025

78

2019 %) 2020 2025

E-Bikes m E-Motorcycles

@)
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Source: PIERER Mobility AG; ECF (European Cycling Federation)
*) at-equity consolidated in 2019 ; Sales of Non E-Bikes included in 2019 and 2020

15
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PIERER

Estimation E-Bike Market

Development until 2025

NORTH AMERICA

o+ i EUROPE_ ..
' (.. ; { v A & 5”“&2\«} Lt ‘\{3)
& \ é. 4/ X \
a ,; S L\ E- ikes g [
1. b
_ § ~7"~5,000), 000 uﬁ.tg
E-Bikes izf Q \
~ 1,000,0 /

E-Bikes

~ 200,000 units

5]

GASGAS
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PIERER E-Bikes

= Sales BY 2020:

= 2020:

= 2021:

= 2022:

56.064 E-Bikes
17.213 Non E-Bikes

Focus DACH-region
dealer acquisition

Roll-out Pan-Europe

Full integration of
Motorcycle dealer network

Introduction of GASGAS as
third E-Bicycle brand

Global roll-out
Market penetration

Source: BIA importer wholesales, NPD Data POS, LEVA-EU Briefing

16
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The electric PTW opportunity

Become a global leader for electric powered two-wheel vehicles in the power range 3 to 10 kW (48 Volt) with
strategic cooperation with Bajaj and with CFMOTO

Existing European motorcycle and scooter market in the 50 - 125cc
class will become 509%0 electric in the low voltage range on
short distance within the next 10 years

Source: PIERER Mobility AG 17
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Performance and Urban E-Mobility
Zero emission product strategy

HUSQVARNA
KTM FREERIDE E KTM SPORT MINI SPORT MINI GASGAS TRIAL

FREERIDE E-XC

= SX-E5
16 kW TR - TE

= 2 kW kW T

Perfor(nlwsance)op " 2 kW (5 kW Top = 15 kW

Retail price: EUR ~11,290 Performance)
(incl. battery package EUR = Retail price: = Retail price:
~3,600) EUR ~5,000 = Retail price: EUR ~5,000 EUR ~12,690
} On the Market } On the Market } On the Market Markze(t)zla(\)unch

Source: PIERER Mobility AG 18
Retail Price: AT
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Performance and Urban E-Mobility

Zero emission product strategy

GASGAS E-BIKES

HUSQVARNA E-BIKES

HUSQVARNA E-SCOOTER

HUSQVARNA E-PILEN

ENDURO CROSS
250 W
Retail price: EUR 2,000-5,500

Complete Offroad Portfolio

HARD CROSS 8

250 W

Retail price: EUR ~5,999

E-SCOOTER

Platform Utilization
» 4 kW

= In Development

Modular Battery System

Platform Utilization
4 kW / 10 kW

In Development

Market launch
Q1 - 2021

} On the Market

Market launch
2022

Market launch
2022

Source: PIERER Mobility AG
Retail Price: AT

19
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Sustainability along the product lifecycle
PIERER Mobility Group strives to use natural resources responsibility in the company's respective departments

PRODUCT USE & RECYCLING

= Growing activities in the field of vehicles with electric
drives

- Development project for single-track electric
vehicles (3 and 10 kW)

- Priority in regard to development of CO, emission-
neutral electric vehicles (new competence center
for e-mobility)

= High attention to the recovery and recycling of lithium-
ion batteries (e.g. European Recycling Platform)

Large share of deliveries sourced from suppliers in the
local geographical area

Agreement with suppliers to avoid waste packaging
and unnecessary repacking

In-house developed motorcycle logistics system
based on reusable metal racks

Least 95% of consighments to companies that pursue
initiatives to protect the environment

P | E R E R Mobility AG m

ESG SELECTION

@)

Husqvarna'

DEVELOPMENT & PRODUCTION

2% emissions caused by production vs. 98% during
service life cycle

90-95% of waste produced during production cycled
(both steel and aluminum)

1 vehicle assembly line for 3 brands

Roof of KTM logistics center with photovoltaic system
(40,000 m2; electricity for the public grid)

Switch to sustainable & reusable packaging units

Operative & administrative buildings of KTM AG built
according to specifications of OIB Guideline 6

PRODUCT QUALITY & SAFETY

Entire production mapped by process-oriented quality
management system according to ISO 90001:2015
and controlled using KTM process management system

Intensive audit performed during production and test
bench run

Compliance with different market requirements

New testing equipment installed for Euro 5 emission
standard

Source: PIERER Mobility AG

20
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Focus on sustainability and future outlook
Agenda at the core of future growth strategy driven by electrification

@ = Introduction of ISO 14001:2015 planned
= Expansion of quality management system to GASGAS

£ = Expansion of the site infrastructure to expand e-mobility activities
o = Further advance R&D with a focus on material and consumption efficiency

= Expansion of renewable energies at production sites through photovoltaic
systems

- " Apprentice offensive: investment of EUR 2.5 million in our training
workshop and increasing the number of apprentices

.’T\. = Training focus on compliance and Lean Management

- = Continuous improvement of occupational safety management through
= the "KTM Operations System (KOS)"

@)

Husqvarna'

5

GASGAS

Source: PIERER Mobility AG

21
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Strategic Initiatives 2021

“"two-wheeler will become increasingly important for private transport”

= E-Bike division - Expansion of sales throughout Europe, North America and Australia

* Strengthen Market Leadership in Europe and USA

» Offensive market strategy in China based on the Joint Venture with CFMOTO

= Extension of electrical product range (4 - 10 kW) in the low voltage range (48 Volt) by
further models

= Extension of GASGAS motorcycle product range & further expansion of product portfolio
into E-Bike sector

= Increase in global production in India and JV China
= Continuation of sustainable efficiency program and focus on the Supply Chain

= Strong focus on Free Cash Flow generation

Source: PIERER Mobility AG 22
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The Leading European Powered Two-Wheeler Group

Simplified Group structure as of 31/12/2020
IS A= 28 | Mobility AG =
|
51,7%
| o 100% )
50% !
mAG 0 : K I s Ka - E-Bikes GmbHm
M» 74% »| KM ETECHNOLOGIES Husq@iarna’
IR RAYMON
(o)
100%, 100% > KB nnovation
Ig
GASGAS
(o) o)
 100%, 100% AvOCODO
o)
1%, PEXCO
100% 45%
" DIGITAL
100%_ | bikes
&wheels
Mot I Design, concept -
otorcycles development E-Bikes

& digitalization

Other shareholding: ACstyria Mobilitatscluster GmbH 12.3% Source: PIERER Mobility AG 24
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Electric Powered Two-Wheelers

Legal Classification

LOW VOLTAGE

HIGH VOLTAGE

(48 Volt)
Category (Technical & Electric Bicycle Lle-B L3e-Al L3e-A2, L3e-A3
Performance) Moped up to 50cc Motorcycle/Scooter Motorcycle/Scooter
up to 125cc
Maximum 250 W 2-4 kKW 4-11 kW >10 - 35 kW

Performance (rated)

Maximum Speed

25 km/h (15.5 mph)

45 km/h (28mph)

Not Specified

Not Specified

Required Licence

No Licence Required

Moped (AM)

Al Motorcycle

A2, A

Source: PIERER Mobility AG

29
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Appendix

Data sources for motorcycles market information and intelligence

Sources by market

Europe Reported countries: AT, BE, CH, DE, DK, ES, FI, FR, IT, NO, SE, UK
Data source: National data providers
Motorcycles: >120cc & electric, no MX available
North America Data source: MIC (US), MMIC (CA)
Motorcycles: >120cc, incl. MX
South Africa Data source: eNaTis
Motorcycles: >120cc, incl. MX
Australia Data source: ERG
Motorcycles: >120cc, incl. MX
India Data source: Bajaj Market Intelligence

Premium motorcycles: >120cc, MSRP >~EUR 2,500
Market share partly extrapolated due to data availabilty

Source: PIERER Mobility AG 33
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Disclaimer

This document is for information purposes only and shall not be treated as giving any investment advice and/or recommendation whatsoever. This presentation and any information (written or oral) provided to
you does not constitute an offer of securities, nor a solicitation for an offer of securities, nor a prospectus or advertisement or a marketing or sales activity for such securities. This presentation is not directed to, or
intended for distribution to or use by, any person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution or use would be contrary to law or
regulation or which would require any registration or licensing within such jurisdiction.

The shares of PIERER Mobility AG (the “"Company”) have not been registered under the U.S. Securities Act of 1933 (the “Securities Act”) nor in Canada, U.K. or Japan. No securities may be offered or sold in the
United States or in any other jurisdiction, which requires registration or qualification. These materials must not be copied or otherwise distributed to “U.S. persons” (according to the definition under Regulation S of
the Securities Act as amended from time to time) or publications with general circulation in the United States. The circulation of this document may be restricted or prohibited in certain jurisdictions.

For the United Kingdom: This presentation and related material (these “Materials”) are for distribution only to persons who are members of PIERER Mobility AG falling within Article 43(2) of the Financial Services
and Markets Act 2000 (Financial Promotion) Order 2005 (as amended, the “Financial Promotion Order”) or who (i) have professional experience in matters relating to investments falling within Article 19(5) of the
Financial Promotion Order), (ii) are persons falling within Article 49(2)(a) to (d) (“high net worth companies, unincorporated associations etc.”) of the Financial Promotion Order, (iii) are outside the United
Kingdom, or (iv) are persons to whom an invitation or inducement to engage in investment activity (within the meaning of section 21 of the Financial Services and Markets Act 2000) in connection with the issue or
sale of any securities may otherwise lawfully be communicated or caused to be communicated (all such persons together being referred to as “relevant persons”). These Materials are directed only at relevant
persons and must not be acted on or relied on by persons who are not relevant persons. Any investment or investment activity to which these Materials relate is available only to relevant persons and will be
engaged in only with relevant persons.

Certain statements contained herein may be statements of future expectations and other forward-looking statements, which are based on management's current views and assumptions and involve known and
unknown risks and uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking

by reason of context, words such as “may”, “will”, “should”, “expects”, “plans”, “intends”, “anticipates”, “believes”, “estimates”, “predicts”, “potential”, or “continue” and similar expressions typically identify
forward-looking statements.

By their nature, forward-looking statements involve known and unknown risks and uncertainties because they relate to events and depend on circumstances that may or may not occur in the future. As such, no
forward-looking statement can be guaranteed. Undue reliance should not be placed on these forward-looking statements. Many factors could cause our results of operations, financial condition, liquidity, and the
development of the industries in which we compete, to differ materially from those expressed or implied by the forward-looking statements contained herein.

Subject to applicable securities law requirements, we disclaim any intention or obligation to update or revise any forward-looking statements set forth herein, whether as a result of new information, future events
or otherwise.

We have exercised utmost diligence in the preparation of this presentation. However, rounding, transmission, printing, and typographical errors cannot be ruled out. We are not responsible or liable for any
omissions, errors or subsequent changes which have not been reflected herein and we accept no liability whatsoever for any loss or damage howsoever arising from any use of this document or its content or third
party data or otherwise arising in connection therewith.

The contents of this presentation are confidential and may not be copied, distributed, published or reproduced in whole or in part, or disclosed or distributed by recipients to any other person.

In receiving any information relating to the Company and its group, including information in this presentation, you will be deemed to have represented and agreed for the benefit of the Company (i) that you will
only use such information for the purposes of discussions with the Company, (ii) to hold such information in strict confidence and not to disclose it (or any discussions with the Company) to any person, except as
may be required by law, regulation or court order, (iii) not to reproduce or distribute, in whole or in part, (directly or indirectly) any information, (iv) that you are permitted, in accordance with all applicable laws,
to receive such information, and (v) that you are solely responsible for your own assessment of the market position of the Company and that you will conduct your own analysis and be solely responsible for
forming your own review of the potential future performance of the Company's business.
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Management team & contact details

PIERER Mobility AG
" Stefan Pierer
@ = CEO
) . = DI

A
Y

)

Friedrich Roithner

; = CFO
¥ = Mag.

A"

—

Hubert Trunkenpolz

v = CMO
= Mag. Ing.

Viktor Sigl

= Member of the Board
= Mag., MBA

Michaela Friepess
| =IR
= Mag.

Contact details

PIERER Mobility AG
Edisonstrasse 1

4600 Wels

Austria
WWW.pierermobility.com

Mag. Michaela Friepess, IR
E-mail: ir@pierermobility.com
Phone: +43 7242 / 69 402 205

@)
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Source: PIERER Mobility AG
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