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DISCLAIMER
This document is for information purposes only and shall not be treated as giving any investment advice and/or recommendation whatsoever. This presentation and any information (written or oral) provided to you does not constitute
an offer of securities, nor a solicitation for an offer of securities, nor a prospectus or advertisement or a marketing or sales activity for such securities. This presentation is not directed to, or intended for distribution to or use by, any
person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution or use would be contrary to law or regulation or which would require any registration or licensing within
such jurisdiction.

The shares of PIERER Mobility AG (the ñCompanyò)have not been registered under the U.S. Securities Act of 1933 (theñSecuritiesActò)nor in Canada, U.K. or Japan. No securities may be offered or sold in the United States or in
any other jurisdiction, which requires registration or qualification. These materials must not be copied or otherwise distributed to ñU.S. personsò(according to the definition under Regulation S of the Securities Act as amended from
time to time) or publications with general circulation in the United States. The circulation of this document may be restricted or prohibited in certain jurisdictions.

For the United Kingdom: This presentation and related material (these ñMaterialsò)are for distribution only to persons who are members of PIERER Mobility AG falling within Article 43(2) of the Financial Services and Markets Act
2000 (Financial Promotion) Order 2005 (as amended, the ñFinancialPromotion Orderò)or who (i) have professional experience in matters relating to investments falling within Article 19(5) of the Financial Promotion Order), (ii) are
persons falling within Article 49(2)(a) to (d) (ñhighnet worth companies, unincorporated associations etc.ò)of the Financial Promotion Order, (iii) are outside the United Kingdom, or (iv) are persons to whom an invitation or
inducement to engage in investment activity (within the meaning of section 21 of the Financial Services and Markets Act 2000) in connection with the issue or sale of any securities may otherwise lawfully be communicated or
caused to be communicated (all such persons together being referred to asñrelevantpersonsò). These Materials are directed only at relevant persons and must not be acted on or relied on by persons who are not relevant persons.
Any investment or investment activity to which these Materials relate is available only to relevant persons and will be engaged in only with relevant persons.

Certain statements contained herein may be statements of future expectations and other forward-looking statements, which are based on management's current views and assumptions and involve known and unknown risks and
uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking by reason of context, words such as
ñmayò,ñwillò,ñshouldò,ñexpectsò,ñplansò,ñintendsò,ñanticipatesò,ñbelievesò,ñestimatesò,ñpredictsò,ñpotentialò,orñcontinueòand similar expressions typically identify forward-looking statements.

By their nature, forward-looking statements involve known and unknown risks and uncertainties because they relate to events and depend on circumstances that may or may not occur in the future. As such, no forward-looking
statement can be guaranteed. Undue reliance should not be placed on these forward-looking statements. Many factors could cause our results of operations, financial condition, liquidity, and the development of the industries in
which we compete, to differ materially from those expressed or implied by the forward-looking statements contained herein.

Subject to applicable securities law requirements, we disclaim any intention or obligation to update or revise any forward-looking statements set forth herein, whether as a result of new information, future events or otherwise.

We have exercised utmost diligence in the preparation of this presentation. However, rounding, transmission, printing, and typographical errors cannot be ruled out. We are not responsible or liable for any omissions, errors or
subsequent changes which have not been reflected herein and we accept no liability whatsoever for any loss or damage howsoever arising from any use of this document or its content or third-party data or otherwise arising in
connection therewith.

The contents of this presentation are confidential and may not be copied, distributed, published or reproduced in whole or in part, or disclosed or distributed by recipients to any other person.

In receiving any information relating to the Company and its group, including information in this presentation, you will be deemed to have represented and agreed for the benefit of the Company (i) that you will only use such
information for the purposes of discussions with the Company, (ii) to hold such information in strict confidence and not to disclose it (or any discussions with the Company) to any person, except as may be required by law, regulation
or court order, (iii) not to reproduce or distribute, in whole or in part, (directly or indirectly) any information, (iv) that you are permitted, in accordance with all applicable laws, to receive such information, and (v) that you are solely
responsible for your own assessment of the market position of the Company and that you will conduct your own analysis and be solely responsible for forming your own review of the potential future performance of the Company's
business.

In this presentation, stands for KTM AG, which, as the owner of the KTM brand, manufactures and/or distributes motorbikes and motorbike accessories under this brand. To be distinguished from this is KTM
Fahrrad GmbH, which, as the exclusive licensee, manufactures and/or sells bicycles and bicycle accessories under the KTM brand. KTM AG and KTM Fahrrad GmbH are neither affiliated with each other under
corporate law nor intertwined with each other in terms of capital or otherwise.
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3 0  YEAR S O F  T R AC K R EC O R D  AN D  I N N O VAT I O N
THE PIERER MOBILITY DNA

Source: PIERER Mobility AG

HIGH INNOVATION RATE

Research and Development expenses 

are around ~ 9% of revenues

CONTINUED GROWTH

~16% sales unit CAGR since 1992 

resulting in EUR 2,042 million revenue in 

2021

PIONEER IN ELECTRIFICATION

OF

POWERED TWO-WHEELERS

PREMIUM BRANDS

strong brands secure sustainable 

profitability & market presence

Product leadership driving gains in 

market share

STRONG FOCUS ON RETURNS

EBITDA-Margin > 15% and strong FCF 

generation

E-MOBILITY SALES
EUR 181 million in 2021

~ 60% Sales CAGR since 2019
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THE 4 PILLARS OF SUCCESS

INNOVATIONGLOBALISATION

INNOVATION BRANDS PEOPLEGLOBALIZATION
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3  P I L L A R S O F  VAL U E C R EAT I O N

THE LEADING EUROPEAN POWERED TWO -WHEELER GROUP

MOTORCYCLES (E)-BICYCLESDESIGN, CONCEPT DEVELOPMENT & 

DIGITALIZATION

Source: PIERER Mobility AG
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R EVE N U E  SAL E S  M O TO R C YC L E S  &  E - B I C Y C L E S  
TWENTY-NINE YEARS OF SUCCESSFUL TRACK RECORD

Source: PIERER Mobility AG                                                                         

Revenue development since 92/93 includes only the Motorcycles and E-Bikes segments (excl. consolidation and discontinued segments) 
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 E

EURm

MOTORCYCLES (E-)BICYCLES

1,530

CAGR 92-21: 16.9% 

CAGR 09-21: 13.3%

ÁRecord growth in 2021

ÁBY 2021 (preliminary) Revenue of

EURm 2,042 (+ ~33%) , thereof

already EURm 181 E-mobility sales

(e-motorcycles/e-bicycles)

ÁRevenue sales more than tripled

from 2009 to 2021

ÁRevenue sales CAGR ~ 13% since

2009

2,042
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326 471 
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Units KTM

Units HQV

Units GASGAS

KTM Units India/Indonesia et al.
(distributed by Bajaj)

HQV Units India/Indonesia et al.
(distributed by Bajaj)

E-Bicycle

PO W ER ED  T W O -W H EEL ER S ( PT W )  U N I T  SAL E S  
TWENTY-NINE YEARS OF SUCCESSFUL TRACK RECORD

Á409.797 PTWs sold in the Business 

Year 2021

ÁFurther 25.837 non-E-bicycles sold               

(PY: 17.213)

ÁGroup market share has quadrupled 

since 2009 to ~12% in Europe 

and ~11% in North America

ÁMotorcycle sales unit CAGR of 

~16.8% since 2009

ÁE-Bicycle target set to quadruple from 

2020 to 2025 to ~250k units

Sales units CAGR incl. Bajaj 92-21:  ~15.7%

Sales units CAGR incl. Bajaj 09-21: ~16.8%

Source: PIERER Mobility AG

409 797
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D EL I V E R I E S  TO  M O TO R C YC L E D EAL E R  N ET W O R K &  G EN ER A L I M PO RT E R S
MOTORCYCLE WHOLESALES ï2022

U N I T S  SO L D 2 0 2 1

Source: PIERER Mobility AG

Wholesale (B2B): Sale to Dealer Network reflected in P&L

Regions reflect Profit Centers


